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Biden Campaign Announces Ad Buy Targeted to Black
Voters
In announcing its multi-million dollar ad buy
on Wednesday, the Biden campaign let the
Associated Press see an advance copy of its
ad titled “Better America” targeted
specifically to black voters. The AP quoted
part of the one-minute ad:

We must choose to fight for that better
America. And just like our ancestors
who stood up to the violent racists of a
generation ago, we will stand up to this
president and say “No more” because
America is better than him.

So we choose to be bigger. We choose to be bolder. We choose to bring back justice, respect and
dignity to this country. We choose Joe Biden to lead us all towards that American promise together.

Except that a large bloc of those black voters aren’t choosing Biden. The results from the American
University Black Swing Voter Project, which were just released, showed that the most reliable
Democrat bloc remains those black voters over 60. The Project said that 86 percent of them plan to vote
for former Vice President Joe Biden in November.

But of those between ages 30 and 59, only 70 percent said they’d be voting for Biden. And among the
youngest bloc, black voters age 18 to 29, less than half said they’d support the vice president in
November.

What’s more remarkable is that just two months ago, the youngest bloc, according to an analysis done
for the Washington Post by the Democracy Fund and UCLA Nationscape, reported that two-thirds of
them were firmly in Biden’s camp.

So Biden’s support in this critical bloc continues to melt away. And it’s not just Biden, either. American
University’s study also asked, “How welcoming do you believe the Democratic Party is to African
Americans?” and while three-quarters of the older cohort said it was “welcoming,” less than half of the
youngest bloc agreed.

It’s worth noting that as Biden’s support melts away, it’s not flowing toward the incumbent, according
to American University. Instead, it’s increasingly likely that young black voters won’t vote at all. Almost
half said they would either be voting for a third-party candidate, or they weren’t sure yet how they
would vote, or they would just stay home on November 3.

On the other hand, Harry Enten of CNN noticed that that shrinkage of support for the vice president
back in May was working to Trump’s advantage, and it concerned him: “This improvement for Trump
[among black voters] from 2016 is statistically significant.” He added:

Biden has such a large lead overall that Trump’s small gain among Black voters doesn’t really
matter in the grand scheme of the 2020 election. But if the race for president tightens, Trump’s
small gain with Black voters could make a difference.
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It could cost Biden 0.5 points nationally on the whole compared to where Clinton ended up. That
may not seem like a lot, though it could make the difference in a close election.

Since then, Biden’s “large lead overall” has all but vanished, which makes the collapsing support among
young black voters for Biden even more important.

It’s going to take a lot more than a one-minute ad to reverse this trend.
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An Ivy League graduate and former investment advisor, Bob is a regular contributor to The New
American, writing primarily on economics and politics. He can be reached at
badelmann@thenewamerican.com.
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Biden Slipping, Trump Gaining Among Young Black, Brown Voters
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Subscribe to the New American
Get exclusive digital access to the most informative,

non-partisan truthful news source for patriotic Americans!

Discover a refreshing blend of time-honored values, principles and insightful
perspectives within the pages of "The New American" magazine. Delve into a

world where tradition is the foundation, and exploration knows no bounds.

From politics and finance to foreign affairs, environment, culture,
and technology, we bring you an unparalleled array of topics that matter most.

Subscribe

What's Included?
24 Issues Per Year
Optional Print Edition
Digital Edition Access
Exclusive Subscriber Content
Audio provided for all articles
Unlimited access to past issues
Coming Soon! Ad FREE
60-Day money back guarantee!
Cancel anytime.
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