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Left Orchestrated Social-media Smear Campaign to Defeat
Roy Moore

Radical leftists disguised themselves as

kooky Baptists and ran a social-media smear J UD GE ROY

campaign against GOP Senate candidate Roy M

Moore, who lost a close race in Alabama to
Democrat Doug Jones in 2017.
U S. SENATE

The goal, the New York Times reported
today, was to falsely suggest Moore would
ban alcohol in the Yellowhammer State, and
drive moderate Republicans into the arms of
the pro-abortion liberal Democrat.

In December, the Times uncovered a similar operation unknowingly funded by LinkedIn billionaire Reid
Hoffman.

The upshot is, leftists adopted the very tactics they accused Russians of using to help elect Donald
Trump.

Teetotalers Unite!

The anti-booze message came through the “Dry Alabama” Facebook page, the Times reported,
“illustrated with stark images of car wrecks and videos of families ruined by drink, had a blunt
message: Alcohol is the devil’s work, and the state should ban it entirely.”

The Facebook page and its affiliated Twitter feed “appeared to be the work of Baptist teetotalers” who
supported the conservative Moore.

But the group of Baptist teetotalers did not exist, the Times reported. It was the “stealth creation of
progressive Democrats who were out to defeat Mr. Moore — the second such secret effort to be
unmasked. In a political bank shot made in the last two weeks of the campaign, they thought
associating Mr. Moore with calls for a statewide alcohol ban would hurt him with moderate, business-
oriented Republicans and assist the Democrat, Doug Jones, who won the special election by a hair-thin
margin.”

As well, the Times reported, the leftists are glad they adopted the tactic. “Matt Osborne, a veteran
progressive activist who worked on the project, said he hoped that such deceptive tactics would
someday be banned from American politics,” the Times reported. “But in the meantime, he said, he
believes that Republicans are using such trickery and that Democrats cannot unilaterally give it up.”

Osborne told the Times that defeating Moore not only justified but also demanded the dirty pool. “If you
don’t do it, you're fighting with one hand tied behind your back,” the dishonest leftist told the Times.
“You have a moral imperative to do this — to do whatever it takes.”

Osborne told the Times, “The effort began in conversations with acquaintances from his years at the
annual Netroots Nation progressive gatherings” and “zeroed in on tensions within the Republican Party
over whether drinking should be permitted in Alabama, where the number of dry counties had
dwindled.”
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The leftists exploited the divide. “Business conservatives favor wet; culture-war conservatives favor
dry,” he told the Times. “That gave us an idea.”

Second Effort

Last month, using an “internal report” on the first project, the Times disclosed a similar sophisticated
tech effort to defeat Moore. “The secret project, carried out on Facebook and Twitter, was likely too
small to have a significant effect on the race,” the Times reported. “But it was a sign that American
political operatives of both parties have paid close attention to the Russian methods, which some fear
may come to taint elections in the United States.”

The report said that leftists “experimented with many of the tactics now understood to have influenced
the 2016 elections.”

As well, the report said, “We orchestrated an elaborate ‘false flag’ operation that planted the idea that
the Moore campaign was amplified on social media by a Russian botnet.”

Even worse, leftist LinkedIn tycoon Hoffman didn’t know he was inadvertently funding the dirty
campaign effort. He apologized for funding the underhanded tactics.

The Times reported that the two projects received $100,000 each that came through the same outfit,
“Investing in Us, which finances political operations in support of progressive causes.”

Close Race

Moore lose the race, the Times reported, by less than 22,000 votes of 1.3 million cast, just 0.17 percent.
The question is whether the “progressive” disinformation effort pushed Jones over the top, particularly
given the amount of money spent on the race: $51 million.

For both candidates, a lot of that money came not from Alabamians, but from out-of-state contributors,
as CNN reported.

Jones raised more than twice as much out-of-state money, $3.7 million, as Moore, who pulled in just
$1.6 million. A surge of that money for Jones hit the state in November.

Moore lost the race after a number of women surfaced with last-minute allegations of sexual
misconduct. Moore sued them in April.
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Subscribe to the New American

Get exclusive digital access to the most informative,
non-partisan truthful news source for patriotic Americans!

Discover a refreshing blend of time-honored values, principles and insightful
perspectives within the pages of "The New American" magazine. Delve into a
world where tradition is the foundation, and exploration knows no bounds.

From politics and finance to foreign affairs, environment, culture,
and technology, we bring you an unparalleled array of topics that matter most.

What's Included?

24 Issues Per Year

Optional Print Edition

Digital Edition Access

= : Exclusive Subscriber Content
THE VAX = | L Audio provided for all articles
Unlimited access to past issues

Coming Soon! Ad FREE
60-Day money back guarantee!

Subscribe Cancel anytime.
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