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In Shocking Ratings Plunge, CNN Loses One-Third of
Primetime Audience

The news isn’t getting any better for CNN.

The cable network often perceived as having
a progressive, anti-Trump bias experienced
a shocking 33-percent drop in its primetime
audience last week compared to the same
week last year. The total day decrease in
viewership for CNN was a similarly alarming
21 percent.

The dramatic decline appears to be unique
to CNN and not the case of cable news as a
whole. Fox News (FNC), for instance,
continued its now 22-week streak as the
most-watched basic cable network for total
day and also holds the Number One spot for
primetime.
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FNC boasted the week’s top cable telecast, Hannity. Other FNC programs like Tucker Carlson Tonight
and The Ingraham Angle claimed 20 of the top 30 cable telecast spots in terms of total viewership.

FNC'’s audience slide from last year of four percent for primetime and seven percent for total day pale
in comparison to the humbling performance of its rival network.

The case also does not seem to be one of liberal vs. conservative. MSNBC, known for left-leaning,
Trump-critical programs like Morning Joe and The Rachel Maddow Show, has firmly established itself
as second place in ratings behind FNC and lost only 4 percent of primetime viewership and 5 percent of
total day viewership compared to last year.

For primetime ranking, CNN falls short of breaking the top 10. At 15, the beleaguered news network
trails behind names such as Hallmark, History, and Food Network.

The numbers are worse for CNN with the 25-54 age demographic — the group most courted by
advertisers. With this demographic, CNN'’s loss was a whopping 55 percent at primetime and 45
percent at total day.

FNC and MSNBC also sustained large losses with the 25-54 age group over the last year (FNC is down
25 primetime/22 total day and MSNB fell by 32 primetime/31 total day), but CNN’s slump far exceeds
them.

The disparity between CNN and its competitors is staggering when considered in terms of the actual
number of viewers.

Whereas FNC received an average of 2.34 million primetime viewers and 1.3 million in total day last
week, and MSNBC brought in 1.58 million primetime/869,000 total day, CNN averaged only 726,000
viewers at primetime and 531,000 in total day.
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President Trump has frequently criticized CNN’s coverage, going all the way back to the 2016
presidential election, when he labeled it the “Clinton News Network.”
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The Clinton News Network, sometimes
referred to as @CNN, is getting more and
more biased.They act so indignant-hear them
behind closed doors

2:36 PM - 5 Jun 2016
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CNN’S slogan is CNN, THE MOST TRUSTED
NAME IN NEWS. Everyone knows this is not
true, that this could, in fact, be a fraud on the
American Public. There are many outlets that
are far more trusted than Fake News CNN.

Their slogan should be CNN, THE LEAST
TRUSTED NAME IN NEWS!

5:21 AM - 9 Dec 2017

This has resulted in CNN becoming a favorite object of mockery and scorn among the president’s
supporters.
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Public Trust is higher for "gas station sushi"

than @CNN #FakeNews ®
Humor @PatriotPost

PUBLIC TRUST

24% 26%

GAS STATION
SUSHI

4:51 PM -7 Jun 2019
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It's funny because it is partly true... #CNN
#FakeNews

IF YOU DONT STOP
LYING, YouLL
GROW UP TO BE A
REPORTER FOR CNN-

6:30 PM - 9 Jun 2019

Photo of CNN sign at top of article: Veni/iStock Unreleased
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Subscribe to the New American

Get exclusive digital access to the most informative,
non-partisan truthful news source for patriotic Americans!

Discover a refreshing blend of time-honored values, principles and insightful
perspectives within the pages of "The New American" magazine. Delve into a
world where tradition is the foundation, and exploration knows no bounds.

From politics and finance to foreign affairs, environment, culture,
and technology, we bring you an unparalleled array of topics that matter most.

What's Included?

24 Issues Per Year

Optional Print Edition

Digital Edition Access

= : Exclusive Subscriber Content
THE VAX = | L Audio provided for all articles
Unlimited access to past issues

Coming Soon! Ad FREE
60-Day money back guarantee!

Subscribe Cancel anytime.
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