llewAmerican

Written by Steven Neill on December 7, 2020

COVID-19 Vaccines: The Ad Council’s “Moonshot Moment”

According to a Hart Research survey 4

conducted in September, 86 percent of =

Americans polled believe that a vaccine will

be effective in curbing the virus, yet only 35 ‘ -
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percent say they will definitely get
vaccinated themselves.
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According to a Pew Research poll released { |
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December 3, 60 percent of Americans said - CovID-19
they would take the COVID-19 vaccine when =~ #& Vaccine

it becomes available, up from 51 percent in
a September poll. When people were asked
if they are comfortable with being one of the
first to get the vaccine, the number dropped
to 37 percent. Furthermore,
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About four-in-ten (39%) say they definitely or probably would not get a coronavirus vaccine,
though about half of this group — or 18% of U.S. adults — says it’s possible they would
decide to get vaccinated once people start getting a vaccine and more information becomes
available. Yet, 21% of U.S. adults do not intend to get vaccinated and are “pretty certain”
more information will not change their mind.

To help nudge those Americans who are vaccine-hesitant, on November 23, the Ad Council, in
collaboration with the COVID Collaborative, launched the $50 million Fund National COVID-19 Vaccine
Education Effort.

The Ad Council has created some of the most influential advertising campaigns in U.S. history,
including:

e Loose Lips Sink Ships

e Buy War Bonds

e Smokey, the Bear

e The Peace Corps, the Toughest Job You Will Ever Love
e A Mind is a Terrible Thing to Waste

e Just Say No

e Love Has No Labels

And in the beginning months of the coronavirus lockdowns, the Ad Council collaborated with Google
and other groups and government agencies to launch the nationwide #StayHome. Save Lives.
movement.

Lisa Sherman, president and CEO of the Ad Council, was interviewed by Ari Shapiro on National Public
Radio’s All Things Considered concerning the $50 million campaign. During the interview, Sherman
told Shapiro,

We are embarking on the largest communications effort in our history around this

Page 1 of 3


https://static1.squarespace.com/static/5f85f5a156091e113f96e4d3/t/5fa58c2fa5528f729b2690ba/1604684849352/Vaccine+Poll_ExecutiveSummary_FINAL.pdf
https://www.pewresearch.org/science/2020/12/03/intent-to-get-a-covid-19-vaccine-rises-to-60-as-confidence-in-research-and-development-process-increases/
https://www.pewresearch.org/science/2020/12/03/intent-to-get-a-covid-19-vaccine-rises-to-60-as-confidence-in-research-and-development-process-increases/
https://www.adcouncil.org/press-releases/ad-council-launches-50-million-fund-for-national-covid-19-vaccine-education-effort
https://www.adcouncil.org/our-story/our-history
https://www.adcouncil.org/learn-with-us/press-releases/ad-council-and-advertising-media-and-marketing-industry-associations-join-white-house-hhs-and-cdc-to-launch-stayhome-save-lives-movement-in-response-to-covid-19-crisis
https://www.npr.org/transcripts/943151549
https://thenewamerican.com/author/steven-neill/?utm_source=_pdf
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campaign. And as we think about this campaign, because it is going to be the most
significant in our history, kind of think of it as our moonshot moment. We're approaching
this with the size and the speed and the scale and the urgency, unlike anything we’ve ever
done before....

You know, this is an issue that literally affects every American in this country. So what we
need is a unified and consistent message versus a patchwork approach. We really don’t
think that that would work. Everything we do has to be science-based and data-driven.

Other media outlets engaging in similar efforts to convince people to take the COVID-19 vaccine are
running articles such as:

o How will we convince people to take the vaccine?

e How to Convince Skeptics to Trust a COVID Vaccine
e How will marketers persuade the public to take the coronavirus vaccine?

¢ Paid to get COVID-19 vaccination? Take a look at one proposal

e Obama, Bush, Clinton Willing To Take COVID-19 Vaccine On TV To Promote Public Confidence
e Politicians Propose Giving Stimulus Checks as Incentive to Take COVID-19 Vaccine

e Opinion: Vaccines don’t stop pandemics; vaccinations do

e Washington’s next COVID-19 challenge: easing anxiety, skepticism over pending vaccine
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https://www.bozemandailychronicle.com/how-will-we-convince-people-to-take-the-vaccine/article_9f29ecaf-6eed-5a67-9266-09359d16e263.html
https://slate.com/technology/2020/12/convince-people-trust-covid-vaccine-antivaxxer.html
https://www.thedrum.com/news/2020/12/02/how-will-marketers-persuade-the-public-take-the-coronavirus-vaccine
https://www.kiro7.com/news/trending/paid-get-covid-19-vaccination-take-look-one-proposal/N7ASQREGVNBKDITTVSRLQEMX2E/#/questions/
https://thenewamerican.com/Obama,%20Bush,%20Clinton%20Willing%20To%20Take%20COVID-19%20Vaccine%20On%20TV%20To%20Promote%20Public%20Confidence
https://www.complex.com/life/2020/12/politicians-propose-giving-stimulus-checks-as-incentive-to-take-covid-19-vaccine
https://www.cincinnati.com/story/opinion/2020/12/03/opinion-vaccines-dont-stop-pandemics-vaccinations-do/6476209002/
https://www.king5.com/article/news/health/coronavirus/washington-medical-professionals-address-vaccine-anxiety-with-covid-19-vaccine-on-the-horizon/281-eee55c4f-a038-4f11-96fd-4607753e716e
https://thenewamerican.com/author/steven-neill/?utm_source=_pdf
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Subscribe to the New American

Get exclusive digital access to the most informative,
non-partisan truthful news source for patriotic Americans!

Discover a refreshing blend of time-honored values, principles and insightful
perspectives within the pages of "The New American" magazine. Delve into a
world where tradition is the foundation, and exploration knows no bounds.

From politics and finance to foreign affairs, environment, culture,
and technology, we bring you an unparalleled array of topics that matter most.

What's Included?

24 Issues Per Year

Optional Print Edition

Digital Edition Access

= : Exclusive Subscriber Content
THE VAX = | L Audio provided for all articles
Unlimited access to past issues

Coming Soon! Ad FREE
60-Day money back guarantee!

Subscribe Cancel anytime.
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