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From Copenhagen to Hopenhagen

Starting in September, an ad campaign put S
together by a broad coalition of e
communications companies and ad agencies 4
will blanket a good part of the commercial
world, in advance of the UN’s Climate
Change Conference to be held in
Copenhagen in December. The first
elements of the ad campaign can be viewed
by travelers at New York’s JFK airport and
London’s Heathrow, with the more
aggressive elements to be introduced to the
world’s population between September and
the December 7 UN conference.

UN Secretary-General Ban Ki-moon said, “Climate change is one of the epic challenges facing this and
future generations. World leaders will come together for the Copenhagen climate change conference in
December, and every citizen of the world has a stake in the outcome. It is time to seal a deal. We need a
global movement that mobilizes real change.”

A new website has been developed so that UN delegates can be sent messages of encouragement and
awareness on the topic of global warming by the public. This is called an “open source campaign,” and
is online at www.hopenhagen.org There are already 1,954 messages of “hope,” as of this posting; the
message tally seems to increase by about five messages per minute.

Samples of the “hope” messages submitted include:

Freud gives me hope

Iran gives me hope

Obama gives me hope

Al Gore gives me hope

Obama’s power and kindness gives me hope
Hopenhagen gives me hope

Climate camp gives me hope

YES WE CAN gives me hope

Freedom in Iran gives me hope

NO MORE CO2 gives me hope

Esperanza means Hope!!

Wind power gives me hope

Campaigns like this give me hope
Hopefully, Dec. 7 gives me hope

This project gives me hope

World commitment to fight climate change gives me hope
2020 gives me hope

over 9,000 windmills gives me hope

Solar energy gives me hope
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Algae Diesel gives me hope

Politicians who want to make a difference give me hope
Technocracy gives me hope

People trying to prevent global warming give me hope
The end of the Oil Age gives me hope

Public transport gives me hope

Recycling gives me hope

Revolutionaries give me hope

WWF-China gives me hope

And on and on the politically correct, global-warming-acquiescent cliches go. But when the rubber hits
the road — or in this case, when "hope" seeks positive change — disappointment will undoubtedly set in
becauase citizens will be poorer, virtually no warming will have been averted, and individual freedoms
will have been lost for nothing.

AP Images: Photo of UN Secretary-General Ban Ki-moon
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Subscribe to the New American

Get exclusive digital access to the most informative,
non-partisan truthful news source for patriotic Americans!

Discover a refreshing blend of time-honored values, principles and insightful
perspectives within the pages of "The New American" magazine. Delve into a
world where tradition is the foundation, and exploration knows no bounds.

From politics and finance to foreign affairs, environment, culture,
and technology, we bring you an unparalleled array of topics that matter most.

What's Included?

24 Issues Per Year

Optional Print Edition

Digital Edition Access

= : Exclusive Subscriber Content
THE VAX = | L Audio provided for all articles
Unlimited access to past issues

Coming Soon! Ad FREE
60-Day money back guarantee!

Subscribe Cancel anytime.
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