
Written by Bob Adelmann on November 20, 2019

Page 1 of 3

Target, TJX, Home Depot Follow Walmart With Increased
Sales and Profits in Third Quarter
Target, the eighth-largest retailer in the
United States, reported blowout sales and
profits in the third quarter, a week after
Walmart, the country’s largest retailer,
reported similar results. Not only is the U.S.
consumer alive and well, he is enjoying the
benefits of a robust and growing economy.

Target boasts nearly 1,900 stores
nationwide, employing more than 360,000
people, and Wall Street has rewarded
investors in the company’s stock with gains
of nearly 100 percent since just before last
Christmas. And 2018 was, according to
Target’s CEO Brian Cornell, the “most
successful holiday in more than a decade.”

The retailer is expecting this year’s holiday shopping season to exceed last year’s, with gains of
between three and four percent over last year’s results.

Specifically, sales at Target stores open for at least a year were up 4.5 percent, when forecasters were
projecting 3.6 percent.

These results exceeded those of Walmart, which reported last week that its earnings smashed estimates
for the third quarter and same-store sales rising 3.2 percent year-over-year. Economists, on the other
hand, have been projecting that the U.S. economy as a whole would show lackluster results in the area
of between one and two percent.

The discounter TJX, parent company of TJ Maxx and HomeGoods, reported a four-percent jump in
comparable sales for the quarter ending November 2, and raised its profit forecast for the year. Third-
quarter sales at Home Depot jumped 3.5 percent for a year earlier, showing that the consumer isn’t
restricting his enthusiasm to clothing retailers. Home Depot executives reported that the number of
sales transactions over $1,000 rose nearly five percent from a year earlier, showing that the consumer
is willing to spend on big-ticket items as well. HD’s chief financial officer Richard McPhail was pleased:
“The consumer is alive and well. [Our third quarter] was one of the most balanced quarters we’ve had
in a long time.”

The momentum going into the holiday shopping season is likely to continue. The National Retail
Federation said it expects holiday sales to rise between 3.8 and 4.2 percent over last year, to about
$730 billion.

This is in line with the Commerce Department, which reported last Friday that U.S. retail sales were up
3.1 percent in the first 10 months of 2019 compared to the same period last year.

Expect those forecasters to be revising upward their projections as the U.S. consumer continues to
enjoy the blessings and financial rewards of a robust and growing U.S. economy.

https://www.cnbc.com/2019/11/20/target-tgt-earnings-q3-2019.html
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An Ivy League graduate and former investment advisor, Bob is a regular contributor to The New
American, writing primarily on economics and politics. He can be reached at
badelmann@thenewamerican.com.
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Subscribe to the New American
Get exclusive digital access to the most informative,

non-partisan truthful news source for patriotic Americans!

Discover a refreshing blend of time-honored values, principles and insightful
perspectives within the pages of "The New American" magazine. Delve into a

world where tradition is the foundation, and exploration knows no bounds.

From politics and finance to foreign affairs, environment, culture,
and technology, we bring you an unparalleled array of topics that matter most.

Subscribe

What's Included?
24 Issues Per Year
Optional Print Edition
Digital Edition Access
Exclusive Subscriber Content
Audio provided for all articles
Unlimited access to past issues
Coming Soon! Ad FREE
60-Day money back guarantee!
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