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BusinessWeek Could Sell for $1
“Given the current market environment, the
corporation has decided to explore strategic
options for BusinessWeek,” wrote magazine
president Keith Fox on Monday in a memo to
employees. McGraw-Hill and Evercore have
so far declined to comment.

BusinessWeek, founded in 1929, claims to
have a circulation of nearly a million. And
according to the Audit Bureau of
Circulations, the number of readers has
remained steady over the last decade. The
magazine’s annual revenue is estimated by
J.P. Morgan at between $100 million and
$150 million. But despite its long history and
large budget, advertising revenue at the firm
has declined for seven of the last eight
years.

Chicago Business reported that according to industry trade group Magazine Publishers of America,
BusinessWeek’s number of ad pages dropped 34 percent just in the second quarter, worse than the
average of 30 percent. Revenues plunged 22 percent year-over-year in the same quarter. And according
to the Publishers Information Bureau, ads in the magazine went down 40 percent from 2004 to 2008
and revenue fell by a third in just the first half of 2009.

“It certainly makes all the sense in the world for them to sell it, even though in my view there is likely to
be minimal proceeds, if any,” analyst Peter F. Appert told The New York Times. “There could be buyers,
if the definition of a buyer is someone who’s willing to take it off their hands.” He estimated that the
sale would save McGraw-Hill $10 million to $20 million in annual losses and told the Financial Times it
would remove “a continuing distraction.”

Several potential buyers have already been ruled out, including Conde Nast, News Corp., and Time
Warner. More likely candidates would be OpenGate Capital, Platinum Equity or Mansueto Ventures,
according to an expert cited by the Financial Times. Like TV Guide which sold earlier this year, sources
familiar with BusinessWeek’s financial losses said the magazine could sell for as little as one dollar.

McGraw-Hill earns most of its revenue from its Standard and Poor segment and its educational
publishing business. It has already sold most of the publications it owned, though it will keep Aviation
Week for now.

The problems plaguing the publishing industry aren’t likely to dissipate any time soon. With the
emergence of the internet and the access to free information it provides, many publications will have to
re-shape their business models for a changing landscape. The economic crisis is also taking its toll on
the industry, depressing revenues, and putting increased pressure on magazines and newspapers. Many
publications will fail altogether, as some already have. Some analysts speculate that if periodicals told
the truth about what is going on in the world, they could re-claim a fair share of the market. Hopefully
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The New American is positioned to do just that.
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Subscribe to the New American
Get exclusive digital access to the most informative,

non-partisan truthful news source for patriotic Americans!

Discover a refreshing blend of time-honored values, principles and insightful
perspectives within the pages of "The New American" magazine. Delve into a

world where tradition is the foundation, and exploration knows no bounds.

From politics and finance to foreign affairs, environment, culture,
and technology, we bring you an unparalleled array of topics that matter most.

Subscribe

What's Included?
24 Issues Per Year
Optional Print Edition
Digital Edition Access
Exclusive Subscriber Content
Audio provided for all articles
Unlimited access to past issues
Coming Soon! Ad FREE
60-Day money back guarantee!
Cancel anytime.
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