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Nets Block Ads for “Unplanned”: a Movie too Controversial
to be Advertised
The networks that broadcast nonstop
advertising for Viagra, films that advocate
promiscuity, and mega-violent movies filled
with soft porn have rejected advertisements
for Unplanned, the film about a Planned
Parenthood clinic director who quit the job
and took up the pro-life cause.

The reason we can’t see the ads? Abortion is
too sensitive a subject even to broadcast an
ad for a film about it.

The film opened Friday on 1,000 screens, but thanks to the hard-left, pro-abortion networks, some
Americans didn’t know.

Unplanned Rejection

Unplanned is the cinematic version of Abby Johnson’s memoir.

Johnson rose from a mere pro-abortion volunteer to become the youngest clinic director ever for
Planned Parenthood, the largest abortion provider in the country. PP performed 332,757 abortions in
the fiscal year that ended in June, or 991 every day of the year as the Family Research Council noted.

Johnson abandoned the taxpayer-subsidized killing factory after the abortionist at her clinic called upon
her to assist an abortion. Watching the abortion on ultrasound,
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