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Nets Block Ads for “Unplanned”: a Movie too Controversial
to be Advertised
The networks that broadcast nonstop
advertising for Viagra, films that advocate
promiscuity, and mega-violent movies filled
with soft porn have rejected advertisements
for Unplanned, the film about a Planned
Parenthood clinic director who quit the job
and took up the pro-life cause.

The reason we can’t see the ads? Abortion is
too sensitive a subject even to broadcast an
ad for a film about it.

The film opened Friday on 1,000 screens, but thanks to the hard-left, pro-abortion networks, some
Americans didn’t know.

Unplanned Rejection

Unplanned is the cinematic version of Abby Johnson’s memoir.

Johnson rose from a mere pro-abortion volunteer to become the youngest clinic director ever for
Planned Parenthood, the largest abortion provider in the country. PP performed 332,757 abortions in
the fiscal year that ended in June, or 991 every day of the year as the Family Research Council noted.

Johnson abandoned the taxpayer-subsidized killing factory after the abortionist at her clinic called upon
her to assist an abortion. Watching the abortion on ultrasound, Johnson wrote that “the baby looked as
if it were being wrung like a dishcloth, twirled and squeezed. And then it crumpled and began
disappearing into the cannula before my eyes. The last thing I saw was the tiny, perfectly formed
backbone sucked into the tube, and then it was gone.”

The experience traumatized Johnson, caused her to terminate her employment at Planned Parenthood
and pushed her into the pro-life cause. She eventually became a Catholic.

But major media outlets don’t want Johnson’s story publicized, and so rejected the ad for the film, The
Hollywood Reporter disclosed Friday. “Pure Flix, the distributor behind the box office hit God’s Not
Dead and other movies aimed a Christians, opens the movie in 1,000 theaters today, but outside of the
Fox News Channel, every other mainstream television outlet has declined to air the ad,” the newspaper
reported:

Lifetime, for example, told the film’s marketers that they declined to air the commercial due to the
“sensitive nature of the film,” the ad buyers tell The Hollywood Reporter. The marketers though,
note that the network — which is owned by A&E Networks, a joint venture of Walt Disney and
Hearst Communications — previously promoted an interview with Scarlett Johansson where she
pitches Planned Parenthood.

The Travel Channel, Cooking Channel, HGTV and Food Network, each of which are owned by
Discovery, also refused to sell ad time for Unplanned due to the “sensitive nature” of the movie, say
those who tried buying air time.

https://thenewamerican.com/the-power-of-unplanned/?utm_source=_pdf
https://www.amazon.com/Unplanned-Dramatic-Planned-Parenthood-Eye-Opening/dp/1414339402
https://www.plannedparenthood.org/uploads/filer_public/80/d7/80d7d7c7-977c-4036-9c61-b3801741b441/190118-annualreport18-p01.pdf
https://downloads.frc.org/EF/EF15F70.pdf
https://books.google.com/books?id=Ap0ZBgAAQBAJ&amp;pg=PA6&amp;lpg=PA6&amp;dq=the+baby+looked+as+if+it+were+being+wrung+like+a+dishcloth,+twirled+and+squeezed.+And+then+it+crumpled+and+began+disappearing+into+the+cannula+before+my+eyes.+The+last+thing+I+saw+was+the+tiny,+perfectly+formed+backbone+sucked+into+the+tube,+and+then+it+was+gone.%22&amp;source=bl&amp;ots=mdIJOOfzMc&amp;sig=ACfU3U3NMGDDQ1hImK6VZqVS8oMa9pz0zg&amp;hl=en&amp;sa=X&amp;ved=2ahUKEwjuqoeLhKrhAhULvFkKHYzrDg8Q6AEwBnoECAcQAQ#v=onepage&amp;q=the%20baby%20looked%20as%20if%20it%20were%20being%20wrung%20like%20a%20dishcloth,%20twirled%20and%20squeezed.%20And%20then%20it%20crumpled%20and%20began%20disappearing%20into%20the%20cannula%20before%20my%20eyes.%20The%20last%20thing%20I%20saw%20was%20the%20tiny,%20perfectly%20formed%20backbone%20sucked%20into%20the%20tube,%20and%20then%20it%20was%20gone.%22&amp;f=false
https://chnetwork.org/journey-home/abby-johnson-former-baptist-and-episcopalian/
https://www.hollywoodreporter.com/news/networks-reject-ads-anti-abortion-movie-unplanned-1197928
https://www.hollywoodreporter.com/news/networks-reject-ads-anti-abortion-movie-unplanned-1197928
https://www.hollywoodreporter.com/news/networks-reject-ads-anti-abortion-movie-unplanned-1197928
https://thenewamerican.com/author/r-cort-kirkwood/?utm_source=_pdf
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Other networks that refused to advertise the movie include the Hallmark Channel and USA
Network, the latter of which is owned by NBCUniversal.

The major networks broadcast megaviolent movies in the middle of the afternoon, and during prime
time, sitcoms and dramas that promote homosexual sodomy or advocate promiscuity. Suggestive and
even erotic advertisements appear on the screen during major athletic events. And the television giants
frequently produce fare that openly attacks and defames Christians.

Catherine Glenn Foster, president of Americans United for Life, noted that some programs openly
promote abortion. “Shrill,” a new series on Hulu, she told LifeNews, “drew outrage earlier this month
when the main character bragged about feeling ‘really, really good’ and ‘powerful”’ after having an
abortion.

“The entertainment industry no longer hides the fact that it lacks basic moral decency,” Foster told
LifeNews. “It’s now overtly dedicated to indoctrinating its viewers with a pro-abortion agenda, hiding
from them the pain and emotional toll involved with the destruction of human life.”

Can’t See An “R” Movie, Can Get an Abortion

When THR contacted the nets to find out why they rejected the ads, “Lifetime declined to comment
while the rest did not respond.”

Not that anyone didn’t know. “We were looking to spend money, but they didn’t want to get involved,”
Unplanned producer John Sullivan told THR. The nets told another producer that “they didn’t want to
get into politics.”

That’s code for “we’re not going to upset Planned Parenthood.”

On the bright side, Fox News and the Christian Broadcast Network accepted ads, as did conservative
talk radio, THR reported.

Amusingly, the film pulled an “R” rating, an irony that Judie Brown, president of the American Life
League explained to Newsweek:

“Even the Motion Picture Association of America (MPAA) recognizes abortion as truly horrific. The irony
is that a teenager as young as 13 can get an abortion without her parents’ consent, but cannot see a
movie about abortion unless she is over 17.”

Grahpic: Bratovanov/iStock/Getty Images Plus 
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