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Our editorial point of view is guided by our support of the U.S. Constitution and the principles upon which our Con-
stitution is based. Specifically, we want to restore and retain the values and vision that made America great — limited 
government under the Constitution, the freedoms our Constitution guarantees, and the personal responsibility a free 
people must exercise to stay free.

The New American is the essential news source for freedom-loving Americans.

The New American is published by American Opinion Publishing, a wholly owned subsidiary of The John Birch Society.

We always approach the news honestly, relying on facts and reason to make our case.
Uncover facts the major media want to keep hidden; sometimes we report important stories months or years before 
they appear elsewhere.

Many of our articles expose media deception and political coverup. Many warn against the forces both inside and 
outside of government seeking to consolidate political and economic power nationally and internationally. Other 
articles examine the goodness of America and the greatness of our founding principles, and offer realistic hope that 
America can be saved.

Twice a year, The New American publishes a congressional scorecard called the “Freedom Index” that rates every 
member of the U.S. House and Senate on key issues.
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WHAT DOES THIS MEAN FOR YOU?
    Quantified loyal audience = ad believability
    Brand loyalty = higher-than-average response rate
    Continuous growth = exposure to new prospects = NEW customers
   Advertise with The New American across media platforms

We reach the higher-value consumers:
• higher-income 
• higher-educated 
• highly engaged professionals.

Our print magazine, The New American, hits the 50+ 
age demographic, while our online and TV offerings 
target those in their mid-30s to mid-50s. 

We can create unique advertising packages across 
our network to reach your desired audience — from 
families with school-age children to empty nesters.

TNA readers are the personification of this 
demographic. Someone in the United States 
turns 50 every seven seconds, making the 50+ 
demographic the sweet spot of our generation and 
every marketer’s dream audience.

We have established ourselves as the voice of 
freedom, offering unique analysis into news and 
policy that impact freedom and liberty from a 
constitutional perspective.
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56% 57%

Gender GenderIncome over AVG Income over AVG

Education Education

Bachelor’s degree+ Bachelor’s degree+

Professional Professional

WEBPRINT

DEMOGRAPHICS

76% 
Male

24%
Female

57% 48%

61% 48%

40%
Female60% 

Male
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• 97% of readers state that The New American fulfills their expectations.
• 97% of readers report they are likely to renew their subscription.
• 94% of readers report that out of the last four issues, they read or browsed all four issues.
• 64% of readers indicate the advertising in the magazine is a useful source of information.
• 63% spend two or more hours reading each issue of the magazine.

PRINT ENGAGEMENT
Essential analysis since 1985
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AD TYPE

Full Page OBC $N/A $N/A $5,570

Full Page IFC $N/A $N/A $5,010

Full Page IBC

Full Page Pg. 1 or 2

$N/A

$N/A

$N/A

$N/A

$5,010

$5,010

Full Page $2,495 $2,995 $3,710

1/2 Page
2/3 Page

$1,565

$1,940

$1,870

$2,335

$2,320

$2,870

Full Spread $4,995 $6,000 $7,415

1/3 Page-Horizontal

1/3 Page-Vertical

$1,205
$1,205

$1,435 $1,790

$1,435 $1,790
1/6 Page $995 $1,205 $1,435

1 color 2 color 4 color
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Mechanical Requirements

• Platform – Macintosh files preferred, but we can work with you to convert PC files.

• �Ad size – Full page bleed ads: build to full bleed size & keep a minimum of .5 inches from edge. 
Bleeds should be an additional 1/8” Trim Size on all sides. Color proof or tear sheet suggested for 
color ads. NOTE: Bleed ads not available for 1/3, or 1/6 page ads.

• �File Formats/programs – InDesign version CS 1.0 or higher preferred. Create a package that 
includes fonts and images used to create the ad. Tiff and EPS formats are ok as long as they are the 
exact size and fonts are embedded AND included. Any Quark files received (up to Version 5.0) will 
be converted to InDesign files.

• �Images – CMYK or B/W formats only for rastor images. NO RGB, JPG, LAB or INDEX color images. 
No JPG compression in EPS images or alpha channels. Tiff and PSD file formats are accepted if 
created in Photoshop version CS 1.0 or Higher. Vector images must be created in, or able to open, in 
Illustrator. High-res images should not exceed 300 dpi at 100% of document print size. No PDF files. 

• �Color – CMYK for Four (4) Color ads. RGB colors must be converted to CMYK. Pantone colors must 
be process — no spot colors. NO RGB, LAB or Index color elements. SWOP Standards apply.

• Color proof required for 4-color ads.
• �Terms & Conditions – Ads created by The New American will be charged $75.00/hour, minimum of 

2 hours billed. The New American is not responsible for errors due to improper file preparation. The 
New American is not responsible for shifts in color due to differences between file and proof.

• Approval – All ads are subject to approval of copy, text, display, illustration and suitability.

• Prepayment – Prepayment of first insert is required for first-time advertisers; then net 30 days.

• Publisher’s Discount – A 20% discount will be allowed for book publishers.

• �Agency Discount – A 20% discount will be given to agencies when camera-ready copy is provided. 
All text, headlines, callouts, etc., should be at least ½” inside the trimmed page dimension. All 
elements that bleed must have a minimum of 1/8” extension beyond the trim edge.

• Special Position – 25% additional charge for special position requirements.

PRINT ENGAGEMENT
Be in the hands of readers who value truth —  

advertise in print that lasts.



Homepage Rates

Geo-Target Metro or State Ads

AD TYPE

AD TYPE

AD SIZE
RATE  
CARD

3 ADS 6 ADS 12 ADS

Top Leaderboard Banner 1 - ROS 728 x 90 CPM $2.25

Inner Text Banner 2 - ROS 728 x 90 CPM $2.25

Home Side Banner 3, 4, or 5 - ROS 300 x 250 CPM $2.25

Home Side Banner 6 - ROS 300 x 250 CPM $1.25

Bottom Leaderboard Banner 10 - ROS 728 x 90 CPM $2.25

Top Leaderboard  
Banner 1 - ROS

728 x 90 $100/month $90/month $80/month

Inner Text 
Banner 2 - ROS

728 x 90 $150/month $125/month $100/month

Home Side Banner 
3, 4, or 5 - ROS

300 x 250 $50/month $45/month $40/month

Bottom Leader-
board  
Banner 10 - ROS

728 x 90 $100/month $90/month $80/month

ROS - Run of Site
CPM - Cost per thousand
First installment prepayment required for first-time advertisers, then NET30.
Ad placement subject to availability.

Geo-Target ads require a 3-month minimum commitment — must be prepaid.
Note: Any Banner options can be combined with print inserts for quantity discount rates.
ROS - Run of Site
1 ad - 1 month
Additional charges may apply for larger Metro areas or if more than one Metro or full state area is 
requested. 
Ad placement subject to availability.

AD SIZE 3 ADS 6 ADS 12 ADS
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DIGITAL ADVERTISING

Top Leaderboard Banner 1 - ROS

Inner Text Banner 2 - ROS

Side Banner 
3 - ROS

Side Banner 
4 - ROS

Side Banner 
5 - ROS

Side Banner 
6 - ROS

Bottom Leaderboard Banner 10 - ROS

Be seen where real news breaks —  
reach readers who care, click, and share.



The New American • 770 N Westhill Blvd • Appleton, WI 54914 • 920.749.3784 • advertising@thenewamerican.com

Insider Report  
Size Specifications:

Banner 1: 3.5”W x 5”H
Banner 2: 3.5”W x 2.5”H
Banner 3: 7.5”W x 3.75”H
Banner 4: 3.5”W x 1.75”H
Banner 5: 7”W x 1”H
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• J. Edgar Hoover, 1924-1972: Even under Hoover, 

who was a solid patriot and a supporter of local 

police in the fights against communism, fascism, 

terrorism, and organized crime, the FBI gradually 

usurped unconstitutional powers from the police 

powers reserved by the Constitution to the states. 

• Clarence Kelley, 1973-1978: Kelley diverged 

sharply from Hoover by supporting gun control and 

the move toward national police. Kelley demoralized 

the FBI by purging top FBI officials and by 

testifying favorably for communist radicals of the 

American Indian Movement who had just murdered 

two FBI agents! 

• William H. Webster, 1978-1987: A truly deep Deep 

Stater, Webster, now 101 years old, is a longtime 

member of the globalist Council on Foreign 

Relations (CFR). He is the only person to have 

headed both the FBI and the CIA (1987-1991). He 

also chaired the Homeland Security Advisory 

Council from 2005-2020. Amazingly, Webster 

whitewashed the communist Weather Underground 

(WU), then our nation’s most notorious terrorist 

group, which was operating with Soviet KGB and 

Cuban DGI training and backing. He insisted that 

the WU bombers and killers were not terrorists and 

curtailed FBI monitoring of thousands of members 

and supporters of the WU and similar terrorist 

organizations. This was the Deep State preparatory 

phase in which the terrorists were given free rein to 

establish their networks, infiltrate our institutions, 

and create the tumult that would justify the next 

phase of total surveillance. Webster would later join 

other Deep State former intel chiefs in “bipartisan” 

attacks on Trump as unfit to be president of the 

United States. His latest (perhaps his last) salvo is a 

letter he sent last week “as a fellow Republican” to 

Senator Charles Grassley (R-Iowa), urging him to 

vote against the confirmation of Kash Patel. 

• William S. Sessions, 1987-1993: Appointed by 

President Reagan, he continued under the George H. 

W. Bush administration, where the Bureau initiated 

its obsession with “right-wing extremism.” Among 

many other tragedies, this resulted in the Ruby 

Ridge murder of Weaver family members by agents 

of the FBI and U.S. Marshals (including unarmed 

Vicki Weaver holding her infant, killed by an FBI 

sniper) and the horrific Waco Branch Davidian 

massacre that ended in 82 deaths, including 28 

children. 

• Louis J. Freeh, 1993-2001: FBI Director Freeh 

ramped up the Clinton administration’s “extreme 

right,” “anti-government” hysteria, while ignoring 

and covering up Bill Clinton’s treasonous activities, 

most especially including the “Chinagate” scandals 

in which Clinton delivered America’s high-tech 

military secrets to Beijing for campaign cash. Then 

there was his covering up of mountains of evidence 

showing multiple accomplices with Timothy 

McVeigh in the Oklahoma City bombing and his 

intentional blind eye concerning the 9/11 terrorists 

who were allowed to roam freely throughout the 

United States; his silencing of FBI whistleblower 

Dr. Frederic Whitehurst, the FBI lab’s chief chemist, 

who revealed numerous examples of criminal 

destruction of evidence and perjured testimony in 

multiple trials; and his signing of a 1994 “strategic 

partnership” with Russia’s Yeltsin-Putin KGB/FSB; 

and that’s only for starters. 

• Robert S. Mueller, 2001-2013: By the time he was 

appointed in 2017 as special counsel to investigate 

the phony “Russia collusion” charges against 

President Donald Trump, much of the American 

public undoubtedly had forgotten (indeed, if they 

had ever known) Mueller’s long record in service to 

the Deep State. Mueller continued Freeh’s coverup 

of vital 9/11 evidence and, in 2009, at the direction 

of then-Secretary of State Hillary Clinton, flew to 

Russia to personally deliver a sample of highly 

enriched uranium (HEU) to Putin. Hmmm. Yet, he 

was investigating Trump for collusion! No surprise, 

this “independent” special counsel loaded up his 

staff with the most virulent anti-Trump FBI 

operatives, including the notorious Peter Strzok. 

• James B. Comey, 2013-2017: While repeatedly 

accusing President Trump of lying, Comey may 

have set a new FBI record for lying and deception. 

From the Hillary Clinton email scandal to Crossfire 3.5”W x 1.75”H 
4. 
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Hurricane, the Steele Dossier, the DNC data “hack,” FISAgate, Spygate, and a myriad of additional criminal scandals, Comey has been exposed as an utterly corrupt bureaucrat posturing self-righteously as a paragon of virtue. After ambushing General Michael Flynn, attempting to ruin him and throw him in prison, Comey should be behind bars himself. • Christopher Wray, 2017-2025: Wray was the logical follow-up to Comey’s turn as FBI weaponizer. Together with DOJ’s Merrick Garland and DHS’s Alejandro Majorkas, Wray allowed Communist China and our other foreign adversaries to flood our nation with enemy agents, violent criminals, terrorists, drug smugglers, human traffickers, and welfare drones, while turning the FBI’s massive resources against “domestic extremists.” Authorizing the FBI raid on Trump’s Mar-a-Lago home, an unprecedented and egregious abuse of FBI authority, will blacken his name forevermore. 
On February 23, President Trump announced that he had named Dan Bongino as deputy director of the FBI. Bongino, a former NYPD officer and Secret Service agent, is best known for his popular, hard-hitting radio show and podcast. He will be an important wingman for Patel.  

The months-long media handwringing about Trump-Patel “revenge” is an attempt to convince members of Congress and “reasonable” Republicans to apply pressure to dissuade the Trump administration from carrying forward the necessary investigation and prosecution of those government officials who flagrantly violated our laws, sabotaged a lawfully elected president, jeopardized our national security, destroyed our trust, and subjected the American people to years of political and social turmoil. Justice demands prosecution. Proper, legal retribution is not revenge. — WFJ 
MSNBC Cancels Joy Reid 
In the Regime Media ecosphere, who stands out as the most obnoxious, far-left ideologue? Rachel Maddow? Joy Behar? Keith Olberman? Joe Scarborough? Whoopi 

Goldberg? Van Jones? Jim Acosta? The candidate list is endless. However, we have one less screeching, preaching, race-baiting network extremist with Joy Reid exiting MSNBC. MSNBC’s new president, Rebecca Kutler, announced on February 24 that Reid’s hour-long eponymous show The ReidOut, which has run on the network’s evening programming since 2020, would be cancelled. To Reid, everything is about racism, racism, racism; misogyny, misogyny, misogyny; oppression, oppression, oppression; white privilege, white privilege, white privilege; fascism, fascism, fascism. Alas, the outrage meters of even the die-hard MSNBC devotees appear to have burned out. Amid constantly falling ratings, the tone-deaf execs at MSNBC decided to pull the plug. It’s amazing the show lasted this long. 
Not surprisingly, the extreme Left has rallied to Reid’s defense, attacking MSNBC’s decision as racist and misogynist. “Everytime MSNBC has a ‘shakeup’ the black woman solo led show is ALWAYS the first to go,” opined Danielle Moodie at the Daily Beast. “She’s a blunt Black woman, so of course her show is canceled. Not lost on any of us,” said Wajahat Ali on Bluesky.  — WFJ 

The Fed and the BIS Beast 
Here comes more of the Basel III “Endgame.” Michael S. Barr, member of the Federal Reserve Board of Governors and vice chair for supervision, delivered an address at Georgetown University on February 20 urging compliance with the global regulatory regime of Basel III, which is currently under discussion in Washington. Basel III is the third iteration of the so-called Basel Accords, drawn up by the Bank for International Settlements’ (BIS) Basel Committee in the wake of the Global Financial Crisis of 2007-2008. Warning of instability in the banking system betokened by the March 2023 failure of Silicon Valley Bank, Barr urged his listeners to support Basel III, known informally as “Endgame”: 

7”W x 1”H 
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1 color
$3,025.00
$1,900.00
$3,025.00
$1,206.25
$1,462.50

IR Rate:
Banner 1:
Banner 2:
Banner 3:
Banner 4:
Banner 5:

2 color
$3,637.50
$2,268.75
$3,637.50
$1,462.50
$1,743.75

4 color
$4,500.00
$2,812.50
$4,500.00
$1,743.75
$2,175.00
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This legislation comes at a critical time. With President 

Donald Trump in the White House and a Congress with 

a large number (by modern standards) of members who 

consistently follow the Constitution, these bills have the 

best opportunity in decades of passing. Although Trump 

has already signed executive actions to withdraw the 

United States from the WHO, UN Human Rights 

Council, and Paris Agreement, and to review U.S. 

membership in other UN agencies, H.R. 1498 and S. 669 

would go much further — and prevent a future president 

from unilaterally rejoining them, as we have seen happen 

previously. 

The DEFUND Act also comes at a time when the UN is 

— increasingly, aggressively — seeking to expand its 

powers. As The New American previously reported, for 

example, the WHO continues to push for a global 

pandemic treaty, while the UN’s Summit of the Future 

resulted in proposals to strengthen “the multilateral 

system and its institutions, with the United Nations and 

its Charter at the center.” At a time when American 

independence is under siege, Congress has an excellent 

opportunity to act. — PR 

White House’s Leavitt Smacks Down Big Media 

One of the most enjoyable experiences of the new Trump 

administration is watching the daily press briefings by 

Karoline Leavitt. The youngest person ever to be named 

White House press secretary at age 27, Leavitt clearly 

delights in crossing swords with the haughty denizens of 

the White House press corps. And she does it with poise, 

panache, and humor. 

At her February 25 press briefing, she dropped a reality 

bombshell on the arrogant arbiters of the White House 

Correspondents’ Association (WHCA) : They would no 

longer be in charge of deciding which outlets are part of 

press pools. No, she explained, the  “White House team” 

will now be making decisions on which outlets will be 

taking part in press events. Imagine that. The WHCA 

Fake News monopoly is over. 

Said Leavitt: 

I’m proud to announce that we are going to give 

the power back to the people who read your 

papers, who watch television shows, and who 

listen to your radio stations. Moving forward, 

the White House press pool will be determined 

by the White House press team. Legacy outlets 

who have participated in the press pool for 

decades will still be allowed to join, fear not, but 

we will also be offering the privilege to well-

deserving outlets who have never been allowed 

to share in this awesome responsibility. Just like 

3.5”W x 2.5”H 

3.5”W x 2.5”H 

3.5”W x 5”H 
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we added a new media seat in this briefing room, legacy media outlets who have been here for years will still participate in the pool, but new voices are going to be welcomed in as well. As part of these changes, we will continue the rotation amongst the five major television networks to ensure the president’s remarks are heard far and wide around this world. We will add additional streaming services which reach different audiences than traditional cable and broadcast. 

Moreover, she announced: 

This administration is shaking up Washington in more ways than one. This is what we are elected to do. It is beyond time that the White House press operation reflects the American people in 2025, not 1925. A select group of D.C.-based journalists should no longer have a monopoly over the privilege of press access to a seat at this highly coveted table. Deciding which outlets make up the limited press pool on a day-to-day basis, the White House will restore power to the American people who President Trump was elected to serve.  
— WFJ 

Game Changer: Patel, Bongino at FBI 
Kash Patel is perhaps the most important of President Trump’s appointments, in the humble opinion of this observer. Why is that? The obvious politicization and weaponization of the FBI under James Comey and Christopher Wray certainly opened many eyes to the fast-encroaching police state. Together with Merrick Garland’s DOJ, the FBI was emboldened under Biden-Harris to go to fully Orwellian levels against Trump, MAGA, pro-lifers, concerned parents, gun owners, Covid “deniers,” election “deniers,” “conspiracy theorists” — in short, all patriots who presented any real or perceived threat whatsoever to the Deep State’s New World Order. Another four years of this surely would have spelled the end of all liberty in the United States. 

However, this frightening subversion, politicization, and weaponization of the FBI did not begin with Comey and Wray. Faithful readers of The New American know that we have been chronicling this FBI transformation for more than four decades. See, for instance, our “Good Cop, Bad Cop” article from May 5, 1997, which particularly focuses on the FBI corruption/subversion under FBI Director Louis Freeh and the Bill Clinton-Janet Reno Justice Department. But the FBI transformation had already begun 25 years earlier with Deep State appointee Clarence Kelley. Here is a quick look at the historical roster of the Bureau’s directors: 

7.5”W x 3.75”H 
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Ad Files – Please use the file sizes provided for your ad to create a jpeg or PDF. Files should be in RGB format. 
Please send the hyperlink along with your ad files that you would like us to use to allow people to click on your 

ad and get to your website.
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INSIDER REPORT RATES
Be part of the conversation each week—place your brand 
inside our exclusive report delivered straight to inboxes of 

decision-makers and activists.



In the Spotlight brings engaged activists center stage, featuring in-depth discussions 
with Americans who are fighting to preserve our Constitutional freedoms and expose 
the nefarious international agenda that seeks to destroy them. The New American senior 
editor Rebecca Terrell leads these intriguing conversations, applying traditional values 
of God-given rights and limited government to the modern world.

The New American Unrestricted brings compelling interviews on important topics and 
issues, with the analysis you have come to expect from The New American.

By exposing different elements of the “Deep State,” Alex Newman connects the dots to 
explain how it operates and what you can do about it.

MEDIA KIT

VIDEO
Reach a visually engaged, freedom-loving audience 
through dynamic ads in our high-impact video reports.



• All advertisements must comply with the letter of the law and government regulations, and to the
standards of The New American.
• Company financials: Company must be sound and in good credit standing.
• Company must maintain an excellent customer service history.
• Advertisers may not use the TNA logo or URL without prior written permission.

The following ad categories will require in-depth evaluation, and additional information:
• Insurance products
• Financial investments/products
• Business opportunities
• Pharmaceuticals
• Holistic and vitamin supplements

• Political ads
• Ads with sexual content
• Claim to cure: TNA will not publish ads that claim to cure without scientific data substantiating
such claims.
• Personal ads

• Liability for errors in advertisements shall not exceed the cost of the space occupied by the error.
• We reserve the right to insert the word “advertisement” in all ads which may be mistaken for news
articles.
• Every effort will be made to meet ad placement requests. Failure to meet these requests will not be
cause for adjustments, refunds or reruns.
• Advertisers shall notify us of any error in time for correction before insertions, or ad will be
considered acceptable.
• All advertising accepted by TNA is subject to approval.
• We retain the right to revise or reject, in whole or in part, any advertisement.

AD POLICY AND PLACEMENT

ACCEPTABLE ADVERTISEMENT

UNACCEPTABLE ADVERTISEMENT

TERMS & CONDITIONS

The following is a list of guidelines for ad submissions into any and all TNA media.
Each advertisement will be individually evaluated and is subject to approval.
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advertising@thenewamerican.com

Reach our engaged, freedom-loving audience 
across every platform. Email or call us today to 

advertise where it counts.

Joe Kelly
jkelly@thenewamerican.com

920-749-3784

ADVERTISING

ARTWORK
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